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Abstract. Vocational training institution is considered to be an open social and pedagogical system, a subject
of market relations, which operates simultaneously at the market of educational services and the labor market,
ensuring the identification and satisfaction of educational needs of consumers through the offer of educational
services. It has been proved that the development of human capital achieves the best results in the favorable
environment for economic growth, where decisions on the training of workers and specialists are made on the
basis of social partnership at the local and regional levels. In this context, (the main ideas of implementation of
monitoring mechanisms, better regulation and provision with vocational education quality, staff training in
accordance with the current and future needs of the labor market in conditions of decentralization, enhanced
cooperation between public administrations and employers, and the establishment of social partnership) are
analyzed. The search for modern approaches to planning the activities of the educational institution, the quality
improvement of educational services, effective training of specialists, in particular, marketing planning (main
objective of which is to increase the competitiveness of institutions and their educational services) are of particular
relevance.

The author considers the marketing approach to managing the competitiveness of the educational institution
on the basis of studying the trends of the economy and the labor market, the needs and interests of consumers
of educational services; he determines the criteria of competitiveness of the educational institution. It is
determined that the creation of a scientific basis for the development of marketing competence of the directors
is necessary for the adaptation provision of the educational proposal to the needs of the labor market, the
introduction of modern information and analytical tools for the effective planning and management of vocational
training institutions. The conceptual foundations of competence, systemic, adaptive, informational approaches
are analyzed, which are the methodological substratum for determining the content and formation of the system
of development of marketing competence of directors, search of ways to increase the efficiency of making
managerial decisions on the activities and development of institutions of vocational education and training.

Keywords: vocational education and training, competitiveness of educational institution, marketing
management, marketing competence of the director, market of educational services.

Introduction. Modern processes of the development
of the post-industrial society, the introduction of ideas
of sustainable development and decentralization of
management in Ukraine, dynamic social and economic
transformations lead to changes in the functions of
vocational education (vocational education and training)
(hereinafter: VET) (Svistun et al., 2012). In accordance

with the world educational trends, the transformation
of the system of vocational education takes place, new
development strategies are introduced, which take into
account the need for its (VET) adaptation to democratic
and market transformations in society, Ukraine's
accession to the European and world informational and
educational space.
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The experience of the economically developed
countries of the world shows that the development of
human capital achieves the best results in the favorable
environment for economic growth, and where
decisions on the training of workers and specialists
are taken on the basis of social partnership, in close
cooperation between the Government, employers and
representatives of hired employees, starting with local
and regional levels (Palkevich, 2014).

The current stage of the development of VET in
Ukraine is characterized by intensive searches of
something new in the theory and practice of the activity
of the vocational (education and training) institutions
(hereinafter: VET institutions) on the basis of
developing a strategy for long-term development in
the conditions of the interaction between the labor
market and educational market services. The
establishment of vocational education as a subject of
market relations, operates simultaneously at two
markets: the market of educational services and the
labor market, and this is the feature of its activity
(Svistun et al., 2016, p. 9). The task of the institution
of education in conditions of the market economy is
to identify and satisfy the educational needs of
consumers through the proposed educational services
(Ryabova, 2010). The search for modern approaches
to the planning of the activity of educational institution,
the improved provision of educational services quality,
effective training of specialists are of special actuality
in the conditions of competition at the market of
educational services, expansion of the autonomy of
the activity of the VET institutions and the
responsibility of directors for the results of training
the working personnel, staffing, educational and
methodological and economic support of the
educational process One of the types of planning of
economic activity of VET institutions is the planning
of marketing activity, the main purpose of which is to
increase competitiveness of institutions and their
educational services (Anishchenko et al., 2008).

In that context, there exists an acute problem of
the ability of directors of VET institutions to make
effective management decisions on the formation of
an educational proposal and interaction with social
partners on the basis of market analysis of labor
markets and educational services. In this regard, in
order to introduce the significant changes in the
existing system of formation of professional
competence of directors of VET institutions, in
particular the development of their marketing
competence, it is necessary to provide this process with
information-analytical character that will result in the
introduction of monitoring, better regulation and
provision of vocational education quality, training in
accordance with the current and future needs of the
labor market.

Materials and methods. The scientific and
theoretical basis for the study of the mentioned problem
is made up of the works of Ukrainian and foreign
researchers whose subject of scientific research is the
following: methodological and theoretical foundations
of the development of vocational education in modern
social and economic conditions (M. Artyushina,
S. Artyukh, S. Batishev, M. Berulava, N. Bryukhanova,
S. Goncharenko, R. Gurevich, G. Yelnikova,
O. Kovalenko, P. Luzan, N. Nichkalo, V. Oliynyk,
V. Orlov, V. Radkevich, G. Romanova, A. Shcherbak
and others); modern world approaches in the field of
marketing, marketing management and peculiarities
of marketing activities in Ukraine (L. Balabanova,
J. Blait, N. Butetenko, S. Harkavenko, D. Gobber,
F. Kotler, T. Lukianets, Y. Petrunja, A. Starostina and
others); theoretical and methodological principles of
educational marketing and marketing activity in the
system of higher education (V. Sargent, V. Poltorak,
L. Karamushka, E. Golubkov); in the system of
vocational education (Y. Palkevich, P. Pomaran,
N. Protsenko, T. Rukavichka, Z. Riabov, V. Svistun,
G. Chernobuk, etc.).

The aim of the paper is to analyze the approaches
to increasing the competitiveness of vocational training
institutions at the market of educational services by
developing the marketing competence of directors of
VET institutions.

Results and discussions. Development of the labor
market and associated with it market of educational
services in vocational education, contradictions and
the crisis of the educational system determine the socio-
economic, psychological-pedagogical and scientific-
technical criteria in the management of educational
and productive activity of the teaching staff of VET
institutions. The new management development
paradigm of the VET institutions contains the process
of forming an organization, streamlining the subject-
subject relations through coordination, alignment of
positions and actions of managers and pedagogical
workers (as the main subject of management), and the
product of management activity is a diversely well-
grounded strategy for the development of the
educational institution (Solovy, Genyk and Solovyi,
2014, p. 19-20).

VET institution is an open social and pedagogical
system with productive and economic functions, and
as any complex object, that is the set of interconnected
elements that exist in a dialectical relationship, have
the same purpose, and which are marked by a certain
degree ordering. The interrelation of VET institutions
with the environment,(the factors of which cause
changes in internal structural elements), testifies about
their openness. Therefore, we consider it expedient to
analyze the system of development of marketing
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competence of directors, taking into account the
methodological fundamentals of the system approach
(V. Bespalko, Y. Konarzhevsky, N. Kuzmina, etc.),
which allows to take into account the dialectical
relationship between the labor market and the market
of educational services, ensure consistency of decision
making at all levels of management of educational
institutions.

The internal factors of competitiveness of VET
institutions are, in particular, the marketing competence
of directors (headmaster, deputy director of educational
and practical work, senior masters), the relevance of
the educational proposal to the needs of the labor
market, and high-quality information provision of the
activity of the educational institution.

Conceptual principles for the development of
marketing competence of directors of VET institutions,
the main ideas for introducing monitoring mechanisms,
better regulation and quality assurance of vocational
education, staff training in accordance with current and
promising needs of the labor market in conditions of
decentralization, strengthening of cooperation between
public administrations and employers, social
partnership building are highlighted in the Concept of
Vocational Education Reform in Ukraine "Modern
Vocational Education" (2018), in the U-LEAD Project
Reports (2018).

The main principles of the concept of competence
approach are reflected in the writings of scientists:
V. Baidenko, V. Kremen, V. Lugovoi and others. In
particular, the concept of a competent approach in
vocational education, according to V. Radkevich, aims
at forming a personality of the professional with the
positive outlook, valuable orientations, the ability to
adapt quickly to traditional or new and unpredictable
life and professional situations (Radkevich, 2012,
p. 11). Scientific researches of G. Yelnikova,
N. Nichkalo, V. Radkevich, V. Svistun, and others are
devoted to the improvement of the management of
VET institutions with regard to the trends in the
development of the labor market. The problems of
analyzing and implementing a competent approach are
supported by modern scholars and practitioners, among
which are O. Lokshina, O. Savchenko O. Ovcharuk et
al. Significant studies were carried out thanks to the
cooperation of the Ministry of Education and Science
of Ukraine, the National Academy of Pedagogical
Sciences of Ukraine and international organizations
of the country on educational policy, due to which the
main principles of the competence approach were
highlighted.

Competence is defined by researchers as an
integrated characteristic of personality quality, an
efficient unit, formed through experience, knowledge,
skills, attitudes, behavioral reactions. Competence is

based on a combination of mutually relevant cognitive
relationships and practical skills, values, emotions,
behavioral components, knowledge and skills,
everything that can be mobilized for the active action.

Analyzing the contents of marketing competence
of directors in terms of competence approach, we
conclude that the marketing competence of the director
– is the ability to integrate knowledge and skills and
use them effectively in conditions of the marketing
environment that can be considered as a component
of professional competence in modern conditions. The
researcher I. Kushnir (2013, p. 100) interprets the
marketing competence of directors as
"professionalism, which includes knowledge of
marketing theory; the ability to form and implement a
marketing strategy, carry out effective communicative
acts that promote the competitiveness of an educational
institution, expressed in the ability to formulate the
needs of the humanitarian order, satisfying the interests
of the state, society and personality".

In the author's opinion, the adaptation of the
directors of educational institutions is an important and
significant component of professional competence in
the conditions of a dynamic changing environment,
the development of techniques and technologies,
demands and requirements of employers, and
competence is a complex synthesis of cognitive,
subject-practical, and personal experience. Thus, the
marketing competence of the director as a factor in
the competitiveness of the institution of education is
"a consequence of self-organization and generalization
of action-related and personal experience"
(Anishchenko et al., 2008, p. 26). In this context, it is
reasonable and justified to apply the methodological
principles of the adaptive approach (T. Borova,
G. Yelnikova, G. Polyakova, Z. Ryabova, P. Tretyakov,
etc.), which ensures the priority of development of the
subjects of activity and is carried out through the
processes of self-organization. The principle of self-
organization involves the interaction of the subjects
of the labor market, educational services, social
partners, the public in the process of specifying the
objectives, plans, training programs, strategies for the
development of educational institutions. These
processes are aimed at achieving a common goal, the
main elements of which are the requirements of the
environment (people, organizations, etc.) and the real
situation consideration. That is, with the help of the
adaptive approach, there is a mutual agreement
between the subjects of labor markets and educational
services.

Scientists V. Svistun, L. Petrenko, N. Protsenko
(2016) paid attention to the study of marketing
competence of directors, in terms of the informational
approach, as a combination of methods of scientific
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knowledge, principles, conditions "associated with the
implementation of professional and research tasks that
are provided by computer science and implemented
in the process of information and analysis activity of
the specialist. Marketing competence is a
methodological basis for the management of vocational
education marketing". The actuality of the use of the
informational approach is conditioned with the
introduction of market mechanisms for the
development of vocational education and training, the
improvement of the quality of skilled workers training
and provision with the needs of the labor market
(Ryabova, 2010, p. 15-19).

Thus, the effective activity of VET institutions in
conditions of the market economy forseees the
introduction of marketing management of VET
institutions based on a complex system approach to
solving the tasks of the educational institution, its
competitiveness. Therefore, the system of development
of marketing competence of directors should take into
account the methodological principles of systemic,
competent, informational and adaptive approaches,
which will become the modern scientific basis of
marketing management for the formation of a relevant
educational proposal and qualitative information
provision of the process of professional training of
specialists in accordance with the requirements of the
labor market.

The marketing management of the VET institutions
covers all aspects of its activities, from the study of
trends in the development of the economy and the labor
market, the needs and interests of consumers of
educational services, the organization of vocational
guidance work – to the assurance of an exact cycle of
training of working personnel, their employment and
the creation of conditions for further professional and
career growth of the population of the region (Svistun
et al., 2012, p. 8-14). According to V. Radkevich,
marketing approach to management activity in
vocational training institutions is an important basis
for the management of the quality of vocational
education, unification of the efforts of administrative
and teaching staff of VET institutions, which will
contribute to satisfying the needs of the population,
business entities and the state in educational services
of a different nature. For this purpose, marketing
services are being created in vocational training
institutions (Radkevich, 2016, p. 17).

The basis of the methodology of marketing
management of the competitiveness of the institution
of education at the market of educational services by
scientists and researchers is the idea about the integrity
of the mechanisms of forecasting and planning of
marketing research in VET institutions (Garkusha,
Tsukova and Goroshanska, 2011; Lepa and Debela,

2007; Palkevich, 2014), the basis of which is a
marketing program, a certain cycle of actions based
on the analysis of the internal (resources) and the
external environment of the educational institution,
proposed by Z. Ryabova (2012).

Fig. 1. Marketing program for studying the
environment of educational institution.

The methodology is based on the targeted
forecasting of the most probable condition, trends
and peculiarities of the development of VET
institutions in the perspective period on the basis of
detection and proper assessment of stable
connections and relationships between the criteria
which characterize the external conditions of the
functioning of VET institutions and the internal
competitiveness potential of educational
institutions. The results of forecasting are the
scientific basis for the adoption and practical
implementation of managerial decisions and the
regulation of certain stages of planning. One of these
stages is the development and implementation of
the competitiveness criteria of VET institutions
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(Palkevich, 2014). In particular, the criteria that
determine the internal potential of the educational
institution may be: the level of updating the material
and technical base during the last three years, the
percentage of employed graduates on the given
profession, the availability and number of new
educational services during the last three years, the
payback period of new educational services, the
level of personnel provision of the institution,
number of sources of funding, systematic marketing
research. The criteria that characterize the external
conditions of the operation of the VET institutions
are: the market segment, at which the service is
oriented, the number of enterprises in the region for
which workers are trained, the availability of
vacancies at these enterprises, the prospects for the
development of the corresponding industry, the
effectiveness of social partnership, interaction with
state regulatory bodies, etc.

The approximation of the labor market and the
market of educational services, forecasting and
planning of management of their development is a
complex, continuous, multifactorial, interregional and
inter-sectoral process. Despite the complex financial
and economic conditions for the functioning of the
system of VET institutions and the lack of workability
of mechanisms for coordinating the labor market and
correcting its fluctuations, the most important task is
the close cooperation of these two markets in
developing common methodological approaches to the
creation of operational, tactical and strategic plans for

the preparation and employment of graduates
(Palkevich, 2014).

In this context, the present puts forward special
requirements to the directors of the VET institutions
who have to expand their professional competence and
functions significantly, for satisfying the managerial
needs in the system of vocational education and
training.

Conclusions. Thus, orientation at the demands of
the labor market, social partners, community demands,
search and introduction of something new encourage
scholars and practitioners to find modern approaches
to management, create a scientific basis for educational
management, form the director of the new generation,
for which marketing competence becomes an
important component of professional competence.

The modern director must have a thorough
knowledge of the methods and techniques of
management based on systematic marketing research.
He must have progressive views, deep analytical and
perspective thinking, understand that further
improvement of the system of vocational education
requires the establishment of mechanisms of
cooperation between VET institutions and social
partners, the formation (on this basis) of the educational
proposal, the adaptation of educational content to the
needs of employers, better quality education, etc. This
will ensure the training of highly skilled workers,
adapted to the current economic conditions and
requirements of the labor market, and will help to
increase the level of competitiveness of the educational
institution at the market of educational services.
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Ìàðêåòèíãîâà êîìïåòåíòí³ñòü êåð³âíèê³â ó çàáåçïå÷åíí³ êîíêóðåíòîçäàòíîñò³
çàêëàä³â ïðîôåñ³éíî¿ (ïðîôåñ³éíî-òåõí³÷íî¿) îñâ³òè íà ðèíêó îñâ³òí³õ ïîñëóã

Îëåíà Çàã³êà,

êàíäèäàò ïåäàãîã³÷íèõ íàóê, äèðåêòîð Âèùîãî ïðîôåñ³éíîãî  ó÷èëèùà ¹25 ì. Õìåëüíèöüêîãî,

Ðåôåðàò. Çàêëàä ïðîôåñ³éíî¿ (ïðîôåñ³éíî-òåõí³÷íî¿) îñâ³òè ðîçãëÿäàºòüñÿ ÿê â³äêðèòà ñîö³àëüíî-ïåäàãîã³÷íà
ñèñòåìà, ñóá'ºêò ðèíêîâèõ â³äíîñèí, ùî ôóíêö³îíóº îäíî÷àñíî íà ðèíêó îñâ³òí³õ ïîñëóã ³ ðèíêó ïðàö³, çàáåçïå÷óþ÷è
âèÿâëåííÿ òà çàäîâîëåííÿ îñâ³òí³õ ïîòðåá ñïîæèâà÷³â ÷åðåç ïðîïîçèö³þ îñâ³òí³õ ïîñëóã. Äîâåäåíî, ùî íàéêðàùèõ
ðåçóëüòàò³â ðîçâèòîê ëþäñüêîãî êàï³òàëó äîñÿãàº ó ñïðèÿòëèâîìó ñåðåäîâèù³ åêîíîì³÷íîãî çðîñòàííÿ, äå ð³øåííÿ
ùîäî ï³äãîòîâêè ðîá³òíèê³â ³ ôàõ³âö³â ïðèéìàþòüñÿ íà îñíîâ³ ñîö³àëüíîãî ïàðòíåðñòâà íà ì³ñöåâîìó òà ðåã³îíàëü-
íîìó ð³âíÿõ. Ó öüîìó êîíòåêñò³ ïðîàíàë³çîâàíî îñíîâí³ ³äå¿ âïðîâàäæåííÿ ìåõàí³çì³â ìîí³òîðèíãó, êðàùîãî ðåãó-
ëþâàííÿ òà çàáåçïå÷åííÿ ÿêîñò³ ïðîôåñ³éíî¿ îñâ³òè, ï³äãîòîâêè êàäð³â â³äïîâ³äíî äî ïîòî÷íèõ ³ ïåðñïåêòèâíèõ
ïîòðåá ðèíêó ïðàö³ â óìîâàõ äåöåíòðàë³çàö³¿, ïîñèëåííÿ ñï³âïðàö³ ì³æ ïóáë³÷íèìè àäì³í³ñòðàö³ÿìè òà ðîáîòîäàâöÿ-
ìè, íàëàãîäæåííÿ ñîö³àëüíîãî ïàðòíåðñòâà. Îñîáëèâî¿ àêòóàëüíîñò³ íàáóâàº ïîøóê ñó÷àñíèõ ï³äõîä³â äî ïëàíóâàí-
íÿ ä³ÿëüíîñò³ çàêëàäó îñâ³òè, ï³äâèùåííÿ ÿêîñò³ íàäàííÿ îñâ³òí³õ ïîñëóã, åôåêòèâíî¿ ï³äãîòîâêè ôàõ³âö³â, çîêðåìà,
ïëàíóâàííÿ ìàðêåòèíãîâî¿ ä³ÿëüíîñò³, îñíîâíîþ ìåòîþ ÿêîãî º ï³äâèùåííÿ êîíêóðåíòîñïðîìîæíîñò³ çàêëàä³â òà ¿õ
îñâ³òí³õ ïîñëóã.

Àâòîðîì ðîçãëÿíóòî ìàðêåòèíãîâèé ï³äõ³ä äî óïðàâë³ííÿ êîíêóðåíòîçäàòí³ñòþ çàêëàäó îñâ³òè íà îñíîâ³ âè-
â÷åííÿ òåíäåíö³é ðîçâèòêó åêîíîì³êè ³ ðèíêó ïðàö³, ïîòðåá òà ³íòåðåñ³â ñïîæèâà÷³â îñâ³òí³õ ïîñëóã, âèçíà÷åíî
êðèòåð³¿ êîíêóðåíòîçäàòíîñò³ çàêëàäó îñâ³òè. Âñòàíîâëåíî, ùî äëÿ çàáåçïå÷åííÿ àäàïòàö³¿ îñâ³òíüî¿ ïðîïîçèö³¿
äî ïîòðåá ðèíêó ïðàö³, âïðîâàäæåííÿ ñó÷àñíèõ ³íôîðìàö³éíî-àíàë³òè÷íèõ ³íñòðóìåíò³â åôåêòèâíîãî ïëàíóâàííÿ
³ óïðàâë³ííÿ çàêëàäàìè ïðîôåñ³éíî¿ (ïðîôåñ³éíî-òåõí³÷íî¿) îñâ³òè, íåîáõ³äíèì º ñòâîðåííÿ íàóêîâîãî ï³ä´ðóíòÿ
ðîçâèòêó ìàðêåòèíãîâî¿ êîìïåòåíòíîñò³ ¿õ êåð³âíèê³â. Ïðîàíàë³çîâàíî êîíöåïòóàëüí³ çàñàäè êîìïåòåíòí³ñíîãî,
ñèñòåìíîãî, àäàïòèâíîãî, ³íôîðìàö³éíîãî ï³äõîä³â, ÿê³ º ìåòîäîëîã³÷íèì ï³ä´ðóíòÿì âèçíà÷åííÿ çì³ñòó òà ôîð-
ìóâàííÿ ñèñòåìè ðîçâèòêó ìàðêåòèíãîâî¿ êîìïåòåíòíîñò³ êåð³âíèê³â, ïîøóêó øëÿõ³â ï³äâèùåííÿ åôåêòèâíîñò³
ïðèéíÿòòÿ óïðàâë³íñüêèõ ð³øåíü ùîäî ä³ÿëüíîñò³ ³ ðîçâèòêó çàêëàä³â ïðîôåñ³éíî¿ (ïðîôåñ³éíî-òåõí³÷íî¿) îñâ³òè.

Êëþ÷îâ³ ñëîâà: ïðîôåñ³éíî-òåõí³÷íà îñâ³òà, êîíêóðåíòîçäàòí³ñòü çàêëàäó îñâ³òè, ìàðêåòèíãîâå óïðàâë³í-
íÿ, ìàðêåòèíãîâà êîìïåòåíòí³ñòü êåð³âíèêà, ðèíîê îñâ³òí³õ ïîñëóã.
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